What would be a more accurate, honest name for one of the products listed below? As we study 1984 we will consider the ways in which language is used to manipulate not just the understanding of the people in Oceania, but their very comprehension of what is true and what is false. It’s not quite right to equate the advertising industry with Big Brother, but we can see that choosing a product name with positive connotations and pleasing sounds and (possibly) inaccurate associations can go far to convince consumers to choose it. 



What To Write: An argument for a new name for one of these product names that is more honest, less manipulative, and more accurate. Be specific about what the problems are with the existing name and about what would be better about the new name you are arguing for. Offer reasons and explore examples that both support your choice and show that you understand the opposing viewpoints—that the other potential names, including its existing name, may have benefits and positive attributes. Seek to convince your readers that you have reasonably and thoughtfully considered this question and that your choice is reasonable, thoughtful, and well-intentioned.



1. The first paragraph introduces the question and your answer to that question.
2. The body of the essay consists of paragraphs that develop these ideas:
· An introduction to and discussion of the product name you have chosen
· An overview and discussion of the factors that contribute to your reasons that this new name is better, including an acknowledgement of what would be good about its existing name or other possible names.
· Careful inclusion of any source material and clear explanation for how it connects to your topic and deepens your treatment of this topic
· Explanation and defense of your reasons for why this idea is the best.
3. A conclusion that makes sure your motivation and reasoning is clear and suggests what your chosen audience should take away from this argument.
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